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*1 HE8: 2011 IBM Institute for Business Value/Economist Intelligence Unit Cloud-Enabled Business Model Survey %2 84! Ried, Stefan and Holger Kisker,"Sizing the Cloud, Understanding And Quantifying The Future Of Cloud Computing,"Forrester Research, Inc. April 21, 2011, %3 8V v 2R LIC L2 BiIASH 4 BETFC - E— TLKASH BN
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